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Characteristics of the Holy Spirit
Tothe understandingof the Holy Spirit is foundational to the theological belief system of Christianity. There ismuchbeliefabout the identity of the Holy Spirit. Some understand the Holy Spirit as a mystical force. Many understand the Holy Spirit as the impersonal power that God makes available to followers of Christ. When the Holy Spirit works, people are able to actively work, they are not passive or forced, but are proactive. This paper aims at giving the distinctive characteristics of the Holy Spirit as shown in the clip.
Firstly, the Holy Spirit affirms God presence. As depicted in the video, Christians and the followers of Christ works under its influence. When the Holy Spirit works, people are able to actively communicate directly to God. Moreover, people become restless and produce different noises in rejoice of the work done. In addition, it makes people glad, possessed and happy to humble themselves in the presence of their leaders. 
Secondly, the Holy Spirit works through the leaders.As seen in the video, the leaders are exchanging the microphone to address the congregations. This implies thatJesus talks to His people through the anointed one. Also, the followers are seen in the video enjoying and applauding to the speech which is being provided by the speakers and the congregations at large, this shows that had to engulf them through the messages of their leaders.  
[bookmark: _GoBack]In conclusion, the works of the lord are passed to the congregation and his followers through the Holy Spirit by use of the human being. The preachers receive their words through the spirit and passed it to the believers who in turn receives the divine spirit which guides them in their daily work as Christians. Therefore, when someone is filled by the Holy Spirit he or she can act in different ways so long as the key message is delivered to the people.
